Top Ten Tips
for a successful exhibit booth

at the IGFOA Conference Vendor Showcase
1. Register everyone that will be staffing your booth and encourage them to get out from behind the exhibit and attend a session.  Showing an interest in the topics affecting government finance officers shows you are serious about their business.

2. Review and understand the IGFOA CONFERENCE EXHIBITORS ETHICS AND THE ILLINOIS GIFT BAN ACT.  Consider the Gift Ban Act as you plan promotions.
3. Get with the theme.  This year’s conference theme is the Fabulous Fifties.  Get creative and add some bee-bop to your booth to transport the exhibit hall to the 1950s. 
4. Don’t expect to executive contracts on the spot.  Like a boat show, visitors to IGFOA Vendor Showcase don’t buy on site but like to review features.

5. Know the "pain" that creates opportunity for you. Think like a business doctor. People buy your services to solve or avoid acute trauma or discomfort. It is unlikely that your customers have you, or your company, at the top of their priority list. They do, however, care very deeply about their problems and desires. Clearly linking your solutions to your customer's problems will allow you to rise in importance in their minds. From Seven Strategies for the New Year by Rob Engelman, February 1, 2005

6. Bring an RFP or two that you thought was particularly well done to share with visitors to your booth.

7. Everyone working at your booth should have a Verbal Business Card. “Make sure your all-important introductory words intrigue people while at the same time inform them about what you do. They must be laden with benefits. People are most interested in how what you do affects or helps them. It should run about 10-15 seconds because that's how long you have to grab someone's attention. It is also the length of time that is proper for you to speak before giving someone else a chance. Use active verbs, the most powerful words in the English language, and keep it simple and easily understandable.”  From Lillian D. Bjorseth.
8. Find new and creative ways to encourage conference attendees to visit your booth and talk.  What could you do beyond a gadget or giveaway to make a visit to your booth memorable?  
a. Engage visitors in a fun activity – shoot hoops, practice putting, bean bag toss
b. Give booth visitors a taste of your expertise – distribute a white paper or report on a hot topic that distinguishes your firm
c. Offer a speed seminar – pull up a couple of chairs and run a 2-4 minute presentation on a laptop or larger screen.
9. Let your customers know you will be there.  Send your current clients a reminder to stop by and visit during the conference. 

10. Enjoy the conference!
